








THE NEED FOR RETAIL AND LEISURE DEVELOPMENT

very limited potential for new cinema screens and that any increase of the scale
forecast would be through organic growth where permitting.

Games and Gambling

Gambling represents a significant element of the leisure industry. Growth and
expenditure on gambling is predicted to rise, particularly in the light of the changes to
the Gambling Law.

In general the Great Yarmouth and Waveney Retail Study (2006) demonstrates that
gambling within the borough is above the UK average level. The market recognises
demand for casino provision within the study area as in Great Yarmouth six planning
applications have been determined since 2002 for the provision of Casino uses. Whilst
these are small scale applications providing evidence of demand for small scale
casinos, the success for the go-ahead of a large casino in Great Yarmouth is likely to
increase demand for larger sites with the authority area.

Hotels and Visitor Accommodation

In the context of Great Yarmouth, the hotel offer is largely dominated by the
independent sector. Within Great Yarmouth the council have 160 independent premises
available.

There is a strong presence of holiday park operators within the borough; they are
mainly independent operators but multiple operators are also represented. However,
the Council have received expressions of interest from land owners and agents to
reallocate holiday accommodation and attraction areas to housing. This is discussed
further in the Housing Site Specifics Issues and Options Document.

In broad terms, the study believes that the independent sector is likely to be resilient
and accommodate current needs. Despite the dominance of the independent sector the
study indicates that there is the likelihood that branded budget sector operators could
also establish a larger presence in the future. The study identifies requirements from
such organisations as Travelodge and Premier Travel Inn.

According to the ‘Good Practice Guide on Planning for Tourism’ (May 2006) budget
hotels designed to cater for longer stays at a destination should be located with respect
to national policies set out in PPS6. Budget hotels, motels and travel lodges catering
for single overnight stays by car-borne travellers, possibly en-route to a destination,
should be located on the edge of town centres on a major road if a town centre location
is not suitable, available or viable.

Section 4 of this document considers several options for accommodating this identified
leisure need. We would like your opinion on these.
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Local Considerations

In addition to identifying an overall need for retail and leisure, the study also assessed
the health of each of the centres in the Borough, which identified several problem
areas. We would like your opinion on certain options for dealing with these problems in
section 5.

Great Yarmouth

Great Yarmouth town centre functions as a retail, commercial, cultural, educational and
leisure destination. The retail provision is dispersed across a wide area and is
punctuated by a number of churches, public buildings and offices. The focus of
commercial activity in the centre, especially comparison goods retailing, continues to
be centred on the pedestrianised Market Place/King Street and Market Gates Shopping
Centre.

The total number of retail units (A1, A2, A3, A4 and A5) including miscellaneous
properties (i.e. under construction and vacant) is 479 according to the Great Yarmouth
and Waveney Retail Study (2006). This includes 30 convenience stores, 204
comparison stores and 179 units accommodating services (retail service 40, leisure
services 94 and financial & business services 45).

A major concern, which is identified in the Great Yarmouth and Waveney Retail Study
(2006), is the high level of vacancy in the centre. Vacant retail accommodation in the
town centre is marked in blue in Figure 1. The plan demonstrates that the vacant units
are dispersed in the peripheral areas of the centre, the majority being on King Street
and Market/Broad Row where the type of retail offer permitted is less restrictive than
the prime retail core. Indeed, in the prime pitch area there are very few vacancies. This
denotes a very active trading profile in the retailing heart of the town centre where the
type of retail offer permitted is restricted.
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