











THE NEED FOR RETAIL AND LEISURE DEVELOPMENT 3

Local Considerations

In addition to identifying an overall need for retail and leisure, the study also assessed
the health of each of the centres in the Borough, which identified several problem
areas. We would like your opinion on certain options for dealing with these problems in
section 5.

Great Yarmouth

Great Yarmouth town centre functions as a retail, commercial, cultural, educational and
leisure destination. The retail provision is dispersed across a wide area and is
punctuated by a number of churches, public buildings and offices. The focus of
commercial activity in the centre, especially comparison goods retailing, continues to
be centred on the pedestrianised Market Place/King Street and Market Gates Shopping
Centre.

The total number of retail units (A1, A2, A3, A4 and A5) including miscellaneous
properties (i.e. under construction and vacant) is 479 according to the Great Yarmouth
and Waveney Retail Study (2006). This includes 30 convenience stores, 204
comparison stores and 179 units accommodating services (retail service 40, leisure
services 94 and financial & business services 45).

A major concern, which is identified in the Great Yarmouth and Waveney Retail Study
(2006), is the high level of vacancy in the centre. Vacant retail accommodation in the
town centre is marked in blue in Figure 1. The plan demonstrates that the vacant units
are dispersed in the peripheral areas of the centre, the majority being on King Street
and Market/Broad Row where the type of retail offer permitted is less restrictive than
the prime retail core. Indeed, in the prime pitch area there are very few vacancies. This
denotes a very active trading profile in the retailing heart of the town centre where the
type of retail offer permitted is restricted.
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